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“WE BUILD DIGITAL CONFIDENCE WITHIN 
MARKETING PROFESSIONALS.”

Digitalbrief was formed to take out the confusion 
to create a better understanding of the digital 
landscape. We’re passionate about what we do 
and how we do it, as we provide our complete 
digital knowledge to businesses and marketers 
across all categories. This e-book has been 
designed by digital marketers for all digital 
marketing professionals, including you!

Russell Easther
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To get their day to day work finished in the fastest, most efficient and 
economical way possible, digital marketers have been using marketing tools 
and digital technology to their advantage, for a long period of time.

The marketing tools to follow, are either relatively unknown or only known 
among small marketing circles. The only way you’d know about any of these 
tools are if you’ve had a a digital marketing role or needed a more hands on 
approach in your business, and even then you’re most likely only discovering a 
very small fraction of what’s available.

This e-book is designed to show you what we believe are some the best tools 
available on the market, which are either free or low cost.

Why Focus On Free Or Low Cost Digital Tools?

The simple answer is, we want this to be accessible to all marketers. So it 
doesn’t matter whether you’re working for a charity, NGO, large business, or a 
multi-national corporation, we believe everyone should have access to them.

To qualify as low cost, the tools must be less than $30-$50 per month. 

There is a very true saying in marketing, which is…

“You get what you pay for.”

While we’ll let others talk up or review some of the bigger tools (SalesForce, 
Adobe, other major marketing tools and suites), which are often too expensive 
or out of reach for most marketers and smaller businesses, we prefer to focus 
on the tools any sole proprietor or business regardless of size, can access. 

We think focusing on the tools which are low cost and/or free but always readily 
available to everyone, that every business will be better for the exposure.

The Best Tools From Us To You

The tools that we are going to focus on and use inside this book, are tools that 
we here at DigitalBrief have used or recommended, either within our own 
business or as digital marketing trainers and/or during seminars we conduct.

We’ve compiled and collated some of the very best ones so you don’t have to.

INTRODUCTION
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ANALYTICS 
TOOLS

CHAPTER 1
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Analytics tools enable the marketer to get 
a good, quick overview of what’s generally 
happening across their own digital media 
and website. 

Analytics tools are typically focused on:

• Where people come from,
• Where they go,
• And what they do on a website

The market leader in this, is Google 
Analytics, however, there are alternatives 
of which we will provide a different option 
to you from Google Analytics further in the 
e-book. So read on…

INTRODUCTION
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Google Analytics is the industry default tool for 
website-centric analytics.

No two people think exactly alike. Google Analytics 
helps you analyse visitor traffic and paint a 
complete picture of your audience and their needs, 
wherever they are along the path to purchase. Find 
the audience you want.

Where customers are can be as critical as who they 
are. Sections like Traffic Sources and Visitor Flow 
help you track the routes people take to reach you, 
and the devices they use to get there, so you can 
meet them where they are and improve the visitor 
experience. Then see what they're up to.

Google Analytics has the latest in full-credit 
measurement, so you see all the stops people take 
on the road to action. The result: a measurable way 
to improve campaigns and reach new audiences as 
they go through their days.

Google Analytics gives you insights you can turn 
into real results: from choosing the right 
benchmarks and content to testing channel and 
campaign performance. And it's easy to share what 
you learn with everyone in your organisation.

Used by businesses large and small, one cannot 
look past this tool for analytics spanning most 
digital marketing channels.

GOOGLE ANALYTICS
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ClickTale is the industry leader in Customer 
Experience Analytics (CEA), providing businesses 
with revolutionary insights into their customers’ 
online behaviour. 

ClickTale is a tool that allows you to visualise and 
measure in-page behaviour. Create delightful 
customer experiences. Grow conversions, 
engagement and sales.

ClickTale tracks every mouse move, click and 
scroll, creating playable videos of customers’ entire 
browsing sessions as well as powerful visual 
heatmaps and behavioural reports that perfectly 
complement traditional web analytics. 

As a fully hosted subscription service, ClickTale is 
cost-effective and quick to set up.

CLICKTALE
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